The Growing Appeal of

Dairy Alternatives

Concerns impacting dairy perceptions globally
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Lactose Allergens Perceived Animal Product
Intolerance Unhealthfulness Avoidance

Contributing to a 22% decline in U.S. fluid milk consumption from 2000-16'

A new generation Gaining mainstream
of plant-based milks appeal in the U.S.
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® Choices: plant-based by 2021°

About 50% of

U.S. consumers buy
both dairy and dairy
alternatives?®

milks, cheeses, yogurts, and
frozen desserts

Perceived health halo may set Plant-based
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Partner with Cargill and leverage our specialty
: % sweetness and texture ingredient portfolio to bring
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consumer-pleasing dairy alternatives to market.
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