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Conscious Cocktails -

The global alcoholic beverages market shows no signs of
slowing down — though it's taken some surprising tums lately.

Heady prospects (in billions)’ Now, less is more

No/low alcohol
(NOLO) beverages:

2%

forecasted growth
from 2018-20222

“No added sugar”
claims:

increase from 2016-2018°

40.8% growin

MOTIVES FOR MODERATION*

Desire to lead a healthier life

Changing attitudes of Millennial & Gen Z consumers toward alcohol

Want to avoid long-term health risks of drinking alcohol

Desire to drink without impairment

Social media influencers/bloggers

Desire to save money

Pressure from friends and family

Other

None of the above
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Served neat: O T Distilling food
label-friendly /I /I : 6 %) industry trends®

positioning® rise from 2016-2018

0 Better-for-you

0 Better ingredients

@ Fewer calories/
carbs
Natural Organic No GMO-free 0 Full flavor
Additives/
Preservatives

Cargill offers unparalleled expertise in label-friendly and sugar
reduction formulation.

LEARN MORE: Cargill.com/labelfriendly | Cargill.com/sugarreduction | Cargill.com/beverages
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Claims: The labeling, substantiation and decision making of all claims for your products is
your responsibility. We recommend you consult requlatory and legal advisors familiar with all
applicable laws, rules and regulations prior to making labeling and claims decisions.
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