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Plant-based proteins are gaining awareness and acceptance,
propelled by interest in healthy eating, sustainability and animal welfare.
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How likely are you to purchase plant-based meat?
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Smart plant protein sources
from Cargill Learn more at
(Non-GMO available?) cargill.com/plantproteins
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* There is no single definition of “non-GMO” in the USA. Contact Cargill for source and processing information.
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