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12TH ANNUAL

51%
closely monitor 
fats & oils  
in food purchases

Of those checking the ingredient list:

Category-specific monitoring of fats & oils

LABEL SCRUTINY

36%
seeking specific  
fats & oils

67%
avoiding specific  
fats & oils

Cargill’s proprietary study reveals consumer perceptions and purchase behaviors 
around fats & oils in packaged foods.

SUSTAINABILITY MATTERS

36% check for sustainable criteria 36% more likely to purchase 
sustainably sourced products

RESEARCH 2024

 2013       2021      2024

Potato chips Doughnuts Cookies Tortilla chips Chocolate 
truffles*  

Plant-based 
burgers* 

56%

47% 49% 47%
42% 41%

47%
44%

40%
43%

37% 36%

29% 31%
34%

31%

PURCHASE IMPACT

 Amount of fat        Type of oil

* Data not collected for this category in 2013.

Factors that impact purchase decisions of packaged foods

Sample size: n=522

BY  
GENERATION

GENERAL 
POPULATION

BY  
INCOME LEVEL

Gen Z Boomers <$35K $35K-75K $75K+

55%
48%

62%

49%
56% 59%

54% 53% 55%

43%

53%

64%


