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with a protein claim in
European product launches?
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High sources of protein
Protein claims made in % of launches by Dairy alternatives subcategory 20212

Flavored milks

Dairy alternative drinks

Cheese (fresh & cream)
Dairy desserts
Unflavored milk

Dairy cheese*

* Yogurt = spoonable dairy yogurt, spoonable non-dairy yogurt, drinking yogurt
Dairy desserts = ambient desserts, chilled desserts, soft cheese desserts

Fastest growing plant protein used in plant-based dairy alternatives

between 2020 and 20212
Pea protein Potato protein Fava bean protein

The fastest growing subcategory launches containing pea protein?
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