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From soft drinks to seltzers, consumers are increasingly 
reaching for refreshment without added sugars. 

Zero-sugar beverages bubbling up1

14.7% CAGR 
  projected growth (to 2033)

$3.3 billion  

global market (2023)

say they check a product’s 
Nutrition Facts panel  
for sugar content262%

say they check sugar 
content on non-alcoholic 
beverages359%

Health & wellness driving growth, innovation 

6 in 10 consumers 
say beverages are 
important to health 
& wellness4

Ingredients generating buzz:6

(Share of voice among functional beverage conversations)

Reducing sugar 
ranked #1 approach 
to improving 
processed F&B 
nutritional profile5
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Reformulating & rebranding refreshment

From “diet” to ZERO SUGAR
“Younger people don’t like the  
word ‘diet.’ No Gen Z wants to be  
on a diet these days.”7

Greg Lyons, Pepsico Beverages North America CMO

Shoppers >2x as likely 
to seek out “natural” 
sweeteners over “artificial”  
(44% vs. 21%)82x

Sweetener claims have 
a neutral-to-positive 
purchase impact9

especially natural claims
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3 in 5 
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say the top 5 
claims increase 
their purchase 
likelihood

Reach zero-added-sugar, deliciously

EverSweet® stevia sweetener  
Reb M sweetness, produced more sustainably via fermentation, delivers  
up to 100% sugar replacement without bitterness.

EverSweet® stevia sweetener + ClearFlo™ natural flavor  
Cargill’s next-generation sweetening system delivers enhanced sweetness 
& sensory performance, together with dramatically improved solubility.

ViaTech® stevia leaf extract  
Our most advanced leaf-based sweetener enables sugar reductions of 
50% or more.

Zerose erythritol  
A non-artificial, zero-calorie bulk sweetener with sugar-like taste & 
functionality. Complements high-intensity sweeteners like stevia. 

From teas to energy drinks to CSD’s, Cargill can help you create 
groundbreaking zero-sugar beverages. 
LEARN MORE

Big demand for 
zero-calorie beverages

http://Cargill.com
https://www.cargill.com/food-beverage/na/sugar-reduction-solutions?utm_source=organic&utm_medium=organic&utm_term=&utm_campaign=20230601-fy24-csstna-content-driving-traffic-website&utm_campaign_id=&utm_id=7014U000002JOSQQA4

