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Three trends shaping consumer 7
[

ingredient perceptions

For more than a decade, Cargill IngredienTracker™ has been the

authority on ever-changing consumer perceptions around food 2026 STUDY:
and beverage ingredients. Our expert interpretation provides - 151 ingredients
context, translating insight into actionable intel for product - 6,086 consumers
formulation, messaging and claims... ultimately, helping you - 3 key takeaways

build consumer trust.

In our latest IngredienTracker™ study, three overriding themes emerged, bringing implications for product

formulation and renovation.

I  Ingredient scrutiny remains high.
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2 Most demographics are avoiding (vs. secking) ingredients.
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3 Avoiding artificial is gaining momentum.
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Hungry for more ingredient intel?

Learn how IngredienTracker™ insights can lead to more confident
business decisions. Contact your Cargill representative today.

_

This document is provided for your information and convenience only. All information, statements, recommendations,
and suggestions are believed to be true and accurate but are made without guarantee, express or implied. We disclaim
all warranties, express or implied, and disclaim all liability in connection with the use of our products or information,
statements, recommendations, and suggestions contained herein. The labeling, substantiation and decision making
relating to the claims for your products is your responsibility. We recommend you consult regulatory and legal advisors
prior to making regulatory, labeling or claims decisions for your products.

© 2026 Cargill, Incorporated. All rights reserved. carg’lI@



