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THE Q ESTPQH—: THIER CEREAL NEVER ENDS.

‘ Behind the cute characters and slogans, cereal companies are serious about putting
healthier products on the table for consumers. One national cer: and turned to
Cargill to help them convert their entire line of products to the al benefits of
whole grain, with the requirement that the change not affect fi texture.
Collaboration between Cargill and its customer was the dient for success.
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One issue presented by the changeover was that whole, rn.is rich in oil that

can shorten shelf life. So Cargill scientists developed a 2ess for stabilizing
i' whole cow:enzymes thus enhancing shelf li tasteiappeal-"Cargill and the cereal

company alse collaborated to restructure,de supply chain, shifting from truck to rail
- “to-improve delivery.
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